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 Where They Served  
The	  project 
 
Where They Served is a personal commemorative tour and fundraising project in 
memory of my father, Bryan Wild and in aid of the RAF Benevolent Fund. 
 
Flt Lt Bryan Wild was a night-fighter pilot during the second world war.  He flew 14 
types of aircraft and saw action over Great Britain, the Mediterranean, North Africa 
and Germany.  His memoirs, ‘Flying Blind: the Story of a Night-Fighter Pilot’, have 
just been published in October 2014. 
 
In 2014 I bought a 1935 Singer Le Mans 9 Sports car, almost identical to the model 
my father bought 70 years earlier while with 25 Squadron in Cambridge. Sadly, he 
had to sell it when he was demobbed. 
 
In 2015, the 70th anniversary of the end of the war, I am visiting in the Singer the 60 
UK airfields where my father landed, meeting people with connections to his story, to 
the RAF and to the airfields today, and helping to bring alive the history of the RAF in 
those times. Above all, we will remember all those who served, especially those who 
died and never saw the peace they won. 
 
            

About	  the	  RAF	  Benevolent	  Fund	  

Our family is deeply indebted to the RAF Benevolent Fund for their help when my 
father had Parkinson’s disease.  They provided him with a stairlift, helped the family 
understand and negotiate what help was available, and generally supported us all 
with advice and a listening ear. My father died peacefully aged 90 in 2012. 
 
“The Royal Air Force Benevolent Fund is the RAF's leading welfare charity, providing 
financial, practical and emotional support to all members of the RAF family. We are 
here for serving and former members of the RAF, as well as their partners and 
dependants, whenever they need us. We help members of the RAF family deal with 
a wide range of issues: from childcare and relationship difficulties to injury and 
disability, and from financial hardship and debt to illness and bereavement. For more 
information visit:  www.rafbf.org Twitter: https://twitter.com/RAFBF” 
 
            

Contact	  details:	  

Elizabeth & Tony Halls 
Warren House, Wapley Hill, Stansbatch, Leominster, Herefordshire HR6 9LQ 
 
T: 01544 267350   M: 07795 324 575 
ejhalls@halservices.co.uk 
www.wheretheyserved.com
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Aims	  &	  Objectives 
 
The aims of the tour are to  

• gain as much profile and publicity as possible for the RAF Benevolent Fund 
• gain as much profile and coverage as possible to tell the story of those who 

served during the war in the RAF, and promote the story of the historical 
wartime RAF 

• raise funds for the RAF Benevolent Fund 
 
Objectives 

• to visit the 60 UK mainland airfields where Bryan Wild landed during the war 
• attend at least three major air shows, plus smaller air shows and classic car 

shows nationwide as part of the tour 
• to write a book about my experiences on the tour, using it to tell the story of 

the RAF airfields, their servicemen and women and what they meant (and 
mean) to their communities 

• to write a monthly column for a national magazine based on the tour 
• to secure a related TV documentary  
• to raise money for the RAF Benevolent Fund  
• to gain local and regional press and media coverage for each of the 10-12 

regional areas visits, including radio and local TV 

This	  proposal	  

This proposal asks for sponsorship to cover the costs of undertaking the Where They 
Served tour in 2015.  
 
The key requirements are: 
● Direct costs of the tour – mileage and accommodation 
● Costs related to the vehicles: vintage Singer Le Mans Sports car and 

Mercedes Sprinter (carrier – liveried for the RAF Benevolent Fund and – 
hopefully - sponsors) 

● Marketing and publicity 
 
It is intended that value will be added to the impact of the project through potential 
spin-offs such as a TV documentary series and a book, but sponsorship is only being 
sought for the key requirements listed above. 

About	  Elizabeth	  Halls	  

Elizabeth Halls has worked in heritage and arts management and marketing for the 
past sixteen years, including managing the English Symphony Orchestra and 
Berkeley Castle, and running her own consultancy business, Heritage Arts & Leisure 
Services. 

Timescale	  

The ‘Where They Served’ tour will begin in April 2015 and be finished by the end of 
October 2015.  
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The	  airfields	  

• the 60 airfields include ten used operationally by the RAF today. 
• they cover the majority of mainland Britain, with 3 in Scotland and 4 in Wales, 

and stretch from Lossiemouth to Portreath in Cornwall. The greatest number 
are in the middle of the country: 

o 3 Shropshire 
o 1 Herefordshire 
o 6 Gloucestershire 
o 5 Somerset 
o 2 Oxfordshire 
o 5 in Warwickshire, Leicestershire & Derbyshire  
o 11 East Anglia 

• many of the airfields also hold air shows and many hold separate or 
associated classic car shows, at which I hope the Singer will be displayed 
together with highly visible banners and pullups, upon which sponsorship 
logos can be shown.  At the Royal International Air Tattoo next year, for 
example, it is hoped the car will be on show next to a tiger moth in which my 
father learned to fly in 1940 – in the ‘vintage aircraft’ section. 

• The tour will be divided into c.12 regional groups; I will drive to each of these 
regional clusters with the Singer on the back of the Mercedes Sprinter and 
visit each airfield from there. 

• At each airfield, I will take a photograph of the Singer with whatever is there: 
an RAF Station, civil airport (eg Speke in Liverpool), or farmer’s field. Local 
press will be invited at each point and the car presents a good photo 
opportunity for them. 

• Each airfield group will generate media attention through prepared press 
releases and the help of the RAF Benevolent Fund.  

 

Sponsorship	  

If your company decides to become a sponsor for Where They Served, I will be 
delighted to develop a working relationship that would be beneficial to both parties. I 
would be pleased for the tour to be associated with businesses that have a close 
affinity and direct connection with the classic car or the aviation history at the heart of 
the project – or both of these aspects.  I would have no hesitation in promoting my 
sponsors’ interests, and with this in mind three different levels of sponsorship are 
outlined below – gold, silver and bronze - showing the potential benefits of each. An 
additional category of Corporate Friend or individual Friend is available for others to 
participate. 
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• Logo on front of Mercedes Sprinter carrier – sole logo here 
• Logo on side doors of 1935 Singer Le Mans sports car – sole logo here 

Logo on rear wheel cover of the Sprinter – sole logo here 
• Logo on side doors of mercedes Sprinter carrier – together with a maximum 

of two other smaller sponsor logos beneath 
• Banners mounted on overnight garage-cover fitted to Sprinter (folded during 

travel) 
• Prominent on marketing and display materials:  

o on a separate ‘sponsorship’ pullup which can be used at events 
where the car is not used, and for any TV interviews: Gold sponsor 
logo would fill the upper half of the pull-up, above Silver and 
Bronze smaller sponsor logos, with (possibly) a text list of 
Corporate Friends at the bottom in much smaller print. 

o on existing pull-ups (see front cover, logos to be inserted in bottom 
section with maximum of two other smaller sponsor logos) – used 
wherever the car is on display, and at other talks and events. 

o Prominently shown on leaflets (up to 10,000 to be given out). 

At	  shows	  and	  events:	  
• Sponsor’s leaflets and publicity materials will be made available and 

promoted at events.   
• It is planned that RAF Benevolent Fund will provide special event tickets 

and tours to Gold sponsor – details now being negotiated and to be decided 
once their event plan for 2015 is decided 

• Other trade and networking shows – sponsors logos and publicity materials 
clear to see and available to pick up. 

• Opportuntities for Gold sponsor to co-present at talks or events where 
appropriate, and after prior agreement of format for each appearance (these 
will be likely to continue into 2016). 

• I would be happy to where a tee shirt or sash at events to promote the Gold 
sponsor. 

 
Internet	  and	  social	  media	  
• Gold sponsor logo on website headers for wheretheyserved / facebook 

/twitter/ Justgiving  
• Main text-and-logo feature of 500 words on wheretheyserved.com 

sponsorship page 
• Logo will appear as prominent on every web page on wheretheyserved.com 
• Link to sponsor’s own website if desired.  Links via Twitter and Facebook if 

desired. 
• Sponsor’s own text on wheretheyserved and facebook page 
• Spin-off mention where possible on RAF Benevolent Fund website, which 

will help promote the Where They Served tour. 
 

Press	  and	  media	  
• Sponsors’ logos visible in photographs with press wherever possible 

(dedicated ‘sponsor’ pull-up particularly can be used) 
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• Mentioned where possible via the RAF Benevolent Fund’s own promotion of 
the project (not in control of WTS but RAFBF are very supportive) 

• Mention and logo in all press and media releases, particularly with specific 
text where there is a relevant linkage to subjects raised in interview.  I am 
very happy to promote the sponsors wherever appropriate. 

• Discussion will take place on joint promotional opportunities hrough 
networking or at car or air shows in 2015 (and possibly in 2016 if desirable 
by both parties). 

• I am happy to participate in joint press or media coverage where appropriate. 
 
 

Photos:  
Singer and Sprinter: Singer with pull-ups, & Singer with banner  

at Royal International Air Tattoo 2014 
 

 
 

 



 7 

 
 

 
 

• Logo on side doors of Mercedes Sprinter carrier with other sponsors 
(Smaller than Gold but larger than Bronze) 

• Prominent on marketing and display materials: a separate ‘sponsorship’ 
pull-up which can be used at events where the car is not used, and for any 
TV interviews: Silver sponsor logo would take one quarter of the available 
space on the pull-up, below the Gold sponsor (half space)  

• Lgo shown on leaflets (up to 10,000 to be given out). 
 
At	  shows	  and	  events:	  
• Sponsor’s leaflets and publicity materials will be made available and 

promoted at events.   
• RAF Benevolent Fund may be able to provide special event tickets and 

tours to Silver sponsor – to be confirmed and details to be decided once 
their event plan for 2015 is in place 

• Other trade and networking shows – sponsors logos and publicity materials 
clear to see and available to pick up. 

• Possible opportuntities for Silver sponsor to co-present at talks or events 
where the subject is specifically appropriate, and after prior agreement of 
format for each appearance (these will be likely to continue into 2016). 

 
Internet	  and	  social	  media	  
• Logo and text feature of 100 words on wheretheyserved.com sponsorship 

page 
• Logo will appear on every web page on wheretheyserved.com 
• Link to sponsor’s own website if desired.  Links via Twitter and Facebook if 

desired 
• Sponsor’s logo on wheretheyserved and facebook page 
• Possible spin-off mention on RAF Benevolent Fund website, which will help 

promote the Where They Served tour. 
 
Press	  and	  media	  
• Sponsors’ logos visible in photographs with press wherever possible 

(dedicated ‘sponsor’ pull-up particularly can be used) 
• Additionally mentioned via the RAF Benevolent Fund’s own promotion and 

publicity (not in control of WTS but RAF Benevolent Fund are very 
supportive) 

• Mention and logo in all press and media releases, particularly with specific 
text where there is a relevant linkage to subjects raised in interview.  I am 
very happy to promote the sponsors wherever appropriate. 
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• Logo on side doors of Mercedes Sprinter carrier with Silver sponsor below 
Gold sponsor logo 

• Logo on marketing and display materials: a separate ‘sponsorship’ pull-up 
which can be used at events where the car is not used, and for any TV 
interviews: Bronze sponsor logo below the Gold and Silver sponsors  

• Similarly shown on leaflets (up to 10,000 to be given out). 
 

At	  shows	  and	  events	  
• Sponsor’s leaflets and publicity materials will be made available and 

promoted at events.   
• RAF Benevolent Fund may be able to provide special event tickets and 

tours to Bronze sponsor – to be confirmed and details to be decided once 
their event plan for 2015 is in place 

• Other trade and networking shows – sponsors logos and publicity materials 
clear to see and available to pick up. 

• Possible opportuntities for Bronze sponsor to co-present at talks or events 
where the subject or location is specifically appropriate, and after prior 
agreement of format for each appearance (these will be likely to continue 
into 2016). 

 
Internet	  and	  social	  media	  
• Logo and text feature of 50 words on wheretheyserved.com sponsorship 

page 
• Logo will appear on every web page on wheretheyserved.com 
• Link to sponsor’s own website if desired.  Links via Twitter and Facebook if 

desired 
• Sponsor’s logo on wheretheyserved and facebook page 
• Possible spin-off mentions on RAF Benevolent Fund, which will help 

promote the Where They Served tour. 
 
Press	  and	  media	  
• Sponsors’ logos visible in photographs with press wherever possible 

(dedicated ‘sponsor’ pull-up particularly can be used) 
• Possible mentions via the RAF Benevolent Fund’s own promotion of the 

event (not in control of WTS but RAF Benevolent Fund are very supportive) 
• Mention and logo in all press and media releases, particularly with specific 

text where there is a relevant linkage to subjects raised in interview.  I am 
very happy to promote the sponsors wherever appropriate. 
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A remaining shortfall in the budget of £600 is to be raised by Where They Served 
Friends or Corporate Friends membership, at £50 (or an optional £100) each.  
Details and benefits will include listing on the Where They Served website and 
Facebook page, and joint publicity via events and the press (where desired), tailored 
wherever possible to the individual sponsor.  Every opportunity to promote Where 
They Served sponsors will be taken where appropriate. Other benefits may also be 
available. 
 

For	  all	  sponsors	  

Where local, regional and subject-specific events and PR arises, I will work with the 
relevant sponsor to promote their services and the links between them and the 
Where They Served project.   
 
Potential for new benefits may arise in the course of planning for the tour, as well as 
during or after it, and I will do my best to maximise any eventualities or useful links or 
networks to my sponsors’ advantage. 
 

	  

	  

	  

	  

Resources	  required	  

The project is a considerable undertaking and my husband, Tony and I have already 
invested a great deal of time and money into it.  We also foresee that the next year 
will be challenging in a number of ways, financially as well as physically and mentally, 
but feel that the rewards of completing the tour in my father’s memory and for the 
RAF Benevolent Fund are well worth it.  We consider the RAF Benevolent Fund and 
the publication of my father’s memoirs as other resources contributing to the success 
of the tour. The level of support for the RAF Benevolent Fund for this project is very 
gratifying, and they have pledged their services in connecting us to the serving RAF 
Stations and units, including the Battle of Britain Memorial Flight (my father flew in 
the very first such flight over London in September 1945 led by Douglas Bader). This 
raises the project profile considerably. 
   
My father’s wartime memoirs, ‘Flying Blind: The Story of a Night-Fighter Pilot’, 
has just been published by Fonthill media and this provides another great opportunity 
to introduce the public and the media to my forthcoming tour. 
 
Tour finance sheet follows overleaf: 
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TOUR	  FINANCE	  

The following table outlines the global costs for the project (the figures are rounded– 
spreadsheet showing detail can be provided): 
 
Cost	  of	  setting	  up	  the	  project	  to	  October	  2014	   	     £26,000 
 

Includes initial purchases & set-up as follows: 
- Singer Le Mans     £14,784 
- Mercedes Sprinter     £  4,500 
 
Set-up costs so far for the vehicles 
- incl Mercedes respray and overhaul   £  2,600 
 
By end November 2014 
- Singer overhaul, repairs, sidescreens, etc 
  (estimated)      £ 3,000 
 
Marketing materials     £   790 

 
 
Projected	  costs	  for	  the	  actual	  Where	  They	  Served	  tour	  2015:	    £ 10,600 
 

Direct costs for the tour:        
- mileage 6744 miles1 @ 45p per mile 
    + sundry mileage     £ 3,600 
- accommodation2 36 nights @ £100 per night £ 3,600 
       £ 7,200 
Marketing costs for the tour        
 
- PR assistance3     £ 2,400   
- Print & marketing materials    £ 1,000  

        £ 3,400 
 
TOTAL PROJECT COSTS       £36,600 

What	  we	  are	  asking	  for	  
 
We are seeking sponsorship to cover the direct and publicity costs of the tour 
itself, amounting to £10,600 as shown overleaf: 

 
 
                                                
1 Calculated by estimating mileage for 6 of the 12 groups, taking an average and 
multiplying by 12. 
2 Calculated by estimated number of stopovers for first 6 groups, averaged and 
multiplied by 12. 
3 The time pressure of the tour means I will not be able to generate enough press 
releases quickly enough by myself and will therefore need a press relations assistant 
to work with me on gaining maximum press and media coverage. Calculated at c.2 
press releases per group (24) + 1 each for shows (6)  @ £80 per release. (Others I 
will be able to do myself).  There is no advertising budget. 
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Total sponsorship being sought:  £10,600 
 
 

Gold sponsorship   £5,000 
 
Silver sponsorship  £3,000 
 
Bronze sponsorship  £2,000 

 
 
 Friends and Corporate Friends sponsorship:  
     12 @ £50 each =  £600 
 
We hope that this proposal is of interest and would be glad to meet you to discuss it 
further.   
 
We look forward to hearing from you in due course.   
 
 
 
Elizabeth & Tony Halls 
November 2014 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


